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Powering towards a green economy
Ambitious solar
energy plans
include a plant on
the island where
Nelson Mandela
was once jailed

S

outh Africa plans to build a massive
$21 billion, 5,000 MW solar park in its
semi-desert Northern Cape province as
part of an aggressive push to grow its highly
industrialized economy and reduce poverty
without increasing its carbon footprint.
Depending on investor interest, construction
could begin as early as 2012.
With the help of a World Bank loan, Eskom,
South Africa’s primary energy utility, is already
developing a 100 MW concentrated solar power plant, estimated to cost about $1 billion,
in the same region. And a smaller-scale solar
installation is in the cards for Robben Island,

A stylish joule of an energy-efficient car
the place Nelson Mandela was imprisoned for
many years.
South Africa’s strategy is to make cleaner,
more efficient use of the country’s abundant,
low-cost coal reserves in the near term while
at the same time expanding the use of lowemission energy technologies and renewables.
This strategy will be in the global spotlight in
2011, when South Africa hosts the 17th U.N.
Framework Convention on Climate Change
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conference. New global emission targets are
also likely to be discussed at the gathering.
This year, the World Bank granted Eskom a
$3.75 billion loan both to help build the country’s biggest coal-fired plant, Medupi, and to
finance renewable energy projects such as the
solar power plant as well as wind farms. With
the help of the loan, Medupi will be equipped
with state-of-the-art technology to produce
more power with less coal.

Private sector investment in other renewable
energy plants is also encouraged through generous feed-in tariffs, which were approved by
the National Energy Regulator of South Africa
in late 2009 and rate among the most attractive worldwide.
South Africa is the first country in Africa to
introduce a feed-in tariff for wind energy, according to Stefan Gsänger of the World Wind
Energy Association.
“Many small and big investors will now be
able to contribute,” he said. “This will help

CONTINUED ON PAGE 2

The everyday
beauty of
Soweto

Launchpad
to a billion
consumers

S

B

outh African photographer Jodi
Bieber has a special ability to bring
out the beauty in the ordinary, even
the disfigured. The now-iconic and shocking early August TIME Magazine cover,
featuring the mutilated face of 18-yearold Afghani girl Aisha, was brought to the
world through Bieber’s lens. The photographer explains on the TIME website
that she wanted the portrait to show that
Aisha was still beautiful, even though her
nose and ears had been cut off at the
Taliban’s behest.
Bieber does something similar in the
photographs in Soweto, her latest book.
These are a compassionate but honest look
at South Africa’s largest township, bringing
out the subtle beauty of everyday life –
children in the public swimming pool, a
wedding entourage, a motorcycle club and
a mother-and-daughter domestic scene
powerfully emblematic of the old and new
South Africa.
These are not the first images that spring
to mind when one thinks of Soweto. Yes,
it is the birthplace of struggle heroes, the
crucible of the 1976 students’ uprising
and the scene of late 1980s anti-apartheid
violence, but it is also a hub of diversity,
culture, music and business, a place where
people live normal lives.
In her foreword Bieber talks specifically of
Sowetans’ warm friendliness and her feeling of complete safety working there during the three-month project. But it made
her sad, she said, that residents assumed
she was a foreigner as the only whites who
visit are tourists.

Mother and daughter: Nomthandazo and Kgomoto Letsebe at home in Meadowlands, Soweto

South Africa by the byte
W

ant TO compete in the global economy?
You have to be part of the global conversation. As British novelist E.M. Forster said in
the epigraph to his classic work Howard’s End,
“Only connect.”
From its launch in 2000, the International
Marketing Council, as custodian of Brand
South Africa, has been an early adopter. Today,
the IMC employs every social media channel
to connect with the world and is constantly on
the hunt for new ones.
Ahead of the World Cup, the IMC became
the first country brand to run a competition
for best ad on zooppa.com, which hosts usergenerated and -judged contests for major
brands like Microsoft. Winning entries can be
viewed on the IMC’s Brand South Africa Blog

(www.brandsouthafricablog.com), a platform
for independent voices touched by South Africa’s magic.
Many in South Africa’s diaspora want to be

CONTINUED ON PAGE 2
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No obstacle too big – A
U.S. view of South Africa
“South Africa is a true leader. Your country is
a leader in the region, on the continent, and
throughout the world. South Africa is the
only country in the world that has reinvented
itself as a free, democratic and multiracial
society after suffering decades of injustice
under apartheid.”
Ambassador Donald Gips paid South Africa
this compliment in a speech marking his first
year as Washington’s envoy to Pretoria. He
also congratulated South Africans on a successful soccer World Cup.
“You proved the doubters and the naysayers wrong and showed that, when people pull
together, there is no task, no obstacle that is
too big,” he said. “When South Africa is at its
best, everyone gives up a little of their own
self-interest to work for the good of everyone.
The World Cup was a great example.”

Y OFFERING to acquire South African retailer Massmart for an estimated $4.2 billion,
Wal-Mart, in late September, joined the parade of global companies looking to South Africa
as a springboard into what is increasingly seen as
the world’s last great investment frontier.
“What better evidence can there be of Africa’s
burgeoning potential as a consumer market than
Wal-Mart’s desire for a foothold on the continent?” asked a Financial Times blog.
Wal-Mart’s move comes soon after Nippon Telegraph and Telephone’s bid for Dimension Data,
HSBC’s interest in 70 percent of Nedbank, and DuPont seeking a majority stake in Pannar Seed.
Andy Bond, head of Asda, Wal-Mart’s UK operation, said South Africa is “a compelling growth
opportunity and offers a platform for growth and
expansion in other African countries. South Africa
possesses attractive market dynamics, favorable demographic trends and a growing economy.”
Massmart runs 232 stores in South Africa and 32
elsewhere in Africa, and is known for its big box
chains such as Makro and Game.
The acquisition would be the Bentonville, Arkansas, giant’s largest since 1999 when it bought Asda.
Wal-Mart already sources fruit from South Africa,
buying 500,000 cartons of citrus, 2.4 million of apples and pears, and 50,000 of grapefruit a year.
“Africa’s economic pulse has quickened, infusing
the continent with a new commercial vibrancy,”
McKinsey and Co. concluded in a report released
in June. The report singled out three sectors as
“flourishing” – retail, banking and telecoms.
McKinsey reckons that by 2020 Africa’s consumer spending will reach $1.4 trillion, up from
$860 billion in 2008, and there will be 128 million
Africans with discretionary income. “Africa’s longterm growth will increasingly reflect into related
social and demographic trends that are creating
new engines of domestic growth.”

Blazing a digital trail to a
better kind of tribalism

Y

our thing is butterflies. You’d like to launch an
online community of fellow lepidopterists to share
sightings of exotic species. Problem is, the exotic species tend to be in places where it’s hard to get onto the
internet except by mobile phone. What do you do?
As of September, you can launch a Motribe. The
credit goes to a pair of South African tech entrepreneurs, Nic Haralambous and Vincent Maher, who have
created a community-building platform, complete with
photo sharing, instant messaging and blogging facilities, optimized for any of the 4,000 or more models of
cell phone that can access the web.
Motribe (www.motribe.com) has caught the attention of the U.S. embassy in Pretoria, already a trailblazer in the use of social media.
“We are talking to Motribe about launching a mobile
platform for sharing U.S.-focused news and information across southern Africa,” said the mission’s media
liaison, Elizabeth Trudeau. Brand South Africa is looking at building a Motribe of South African students
studying abroad.
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» The Global Competitiveness Report 2010 ranks South Africa
first out of 139 countries for stock exchange regulation.

A trek to the start of time
I

t will probe the edges of our
universe. It will search for gravitational waves, predicted but never
detected. It will be a virtual time
machine, enabling scientists to explore the origins of galaxies, stars
and planets.
And South Africans are at the
heart of its development.
South Africa is competing against
Australia and New Zealand to host
the $2 billion Square Kilometre Array (SKA), an instrument 50 to 100
times more sensitive and 10,000
times faster than any radio imaging
telescope yet built.

The international SKA consortium
is due to announce the winning bid
in 2012, with construction set to
start in 2014.
The telescope will comprise
around 3,000 antennas grouped
over roughly one square kilometre.
South Africa plans to locate the
core of these in the Northern Cape
province – an area with exceptionally clear skies and minimal radio
interference – with outlying stations in Botswana, Ghana, Kenya,
Madagascar, Mauritius, Mozambique, Namibia and Zambia.
South Africa is no newcomer to

major-league astronomy. It is already home to the Southern African Large Telescope, works closely
with Nambia on the HESS gamma
ray telescope, and is currently building an 80-dish precursor for SKA,
the Karoo Array Telescope.
In the process, South African
engineers are already working on
some of the SKA’s technological
building blocks – such as a prototype dish antenna that combines
new materials with innovative design processes to meet the SKA’s
exacting precision, durability and
cost criteria.

The SKA consortium, made up of
55 institutions in 19 countries, is
optimistic that the U.S. will be part
of the project.
In its latest report to the National
Research Council, released in August, the U.S. Committee for a
Decadal Survey of Astronomy and
Astrophysics endorsed SKA, recognizing that it “represents the longterm future of radio astronomy.”
This does not automatically translate into the 40 percent funding
that SKA partners were hoping
the U.S. would provide, as the
SKA schedule and the U.S. funding
timetable are out of synch.
At the same time, the committee urged funding for two other
projects – HERA and NANOGrav –
that could greatly assist SKA.

trade
john battersby

South Africa looks
to south and east

A

s the shift in global economic power
gains momentum, South Africa’s trade is
moving eastwards and southwards in a
pattern that both reflects the worldwide
trend and helps drive it.
This year alone South African President Jacob
Zuma has paid official visits to India, Russia, China
and Brazil. Earlier in 2010 China became South Africa’s largest two-way trading partner and, in August,
China became the world’s second-largest economy
after the U.S.
Visiting China earlier this year, international relations minister Maite Nkoana-Mashabane announced that South Africa was lobbying China to
allow it to become part of the global club of highgrowth developing markets known as BRIC – Brazil,
Russia, India and China.
This underscores South Africa’s significance as a
leader in Africa, a bridge between the industrialized and developing worlds. That the much smaller
South African economy could join four mega-economies in BRIC reflects growing global investor interest in Africa, the last frontier of the global economy.
With a population near 1 billion, Africa is
the world’s third-largest market after China (1.3 billion) and India (1.1 billion) and is
rich in mineral and natural resources.
While South Africa aims to maintain its substantial
trade and investment links with the U.S., Japan and
the European Union, the reality is that these markets’ growth has been severely slowed by the global
economic crisis.
High-growth developing economies and the next
tier of emerging markets – such as the CIVETS
(Colombia, Indonesia, Vietnam, Egypt, Turkey and
South Africa) – are likely to lead growth in the medium- to long-term, with slower growth in developed economies.

A

The South African Breweries factory in Johannesburg, South Africa, produces over 500,000 gallons of beer a day.
Picture: Chris Kirchhoff, MediaClubSouthAfrica.com

Brewing up a global brand
kevin davie

Miller Lite. Tastes great.
Less filling. And brought to
you by a world-class South
African company

T

here IS nothing in SABMiller’s history to suggest that
it would become one of the
world’s largest brewers with operations on six continents in 60 countries, brewing over 200 different
beers at 139 breweries.
Established in 1895 as Castle
Breweries, South African Breweries
(SAB) had a largely southern African footprint until the late 1990s.
It then began an international buying spree which now sees it ranked
as number-two brewer in the world
by sales, second only to AnheuserBusch InBev, a company headquartered in Belgium.
It owns four global beer brands
– Grolsch, Miller Genuine Draft,
Peroni and Pilsner Urquell – as well
as numerous local beers prominent
in their own markets.

Twelve of its beers, including
Aguila, Castle, Miller Lite, Snow
and Tyskie, are number-one sellers
locally, with Snow, China’s top-selling beer, out-selling its leading rival
by two to one.
While retaining its secondary listing on South Africa’s Johannesburg
Stock Exchange, where it all began,
SAB set up its primary listing in
London in 1999. This was the beginning of an ambitious $17 billion
acquisition drive.

I

ts success over the past 10 years
has been breathtaking, with employee numbers rising from 34,000
to 76,000 and gallons brewed from
1.4 billion in 1999 to 6.4 billion today. It has expanded its range from
21 countries to 60 and increased
the number of brands it owns from
80 to over 200.
SAB entered the FTSE with a market capitalization of $5.3 billion,
growing in recent times to $22.6
billion – pushing it from number 88
in size to number 17 on the index.
But the strategy of the company,
which changed its name to SAB-

South Africa by the byte
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part to part of the country’s success
story. The IMC’s Global South Africans project (www.globalsouthafricans.org) connects South Africans
abroad via Facebook, Twitter, Linked
In, Tumblr and Ning.
“The world of social media is an
enormous, rolling cocktail party, so
don’t be a bore,” said the IMC’s U.S.
country manager, Simon Barber.
“Great content is what counts if you
are serious about connecting.”
The IMC is serious. Its offerings
include SouthAfrica.info (www.
southafrica.info), the go-to country

reference tool. Do a Google search
on any South African topic, and
chances are links from the site will
be on the first page. It boasts over
300,000 unique users and 3 million
page impressions every month.
Companion site Media Club South
Africa (www.mediaclubsouthafrica.
com) was set up as the Brand South
Africa media service ahead of the
2010 Fifa World Cup. The site is a
unique resource for journalists, editors, picture researchers and more,
offering high-quality written content, background information and a
library of over 2,000 high-resolution
images – all for free.

More Americans join
the shareholders
SABMiller’s shareholding base
has changed as dramatically as
the business has.
In 1999 over 80 percent of its
shareholders were South African. South Africans are still the
dominant shareholders at 40
percent of the total, but U.K.
residents now own 31 percent
of the company, and Americans
23 percent.

Miller in 2002 after acquiring the
Miller Brewing Group, has been
much more than buying up whatever is available.
SABMiller’s Bianca Shevlin says
that since 1999 it has seen total
shareholder return and share price
“massively outperform its beverage
peer group and the FTSE.” Profit in
the same period rose from $746
million to $4.4 billion.
This growth is partly because people are drinking more beer: world

consumption rose from 5.8 gallons
per person in 1999 to 7.4 gallons in
2009, a 21 percent increase led by
Chinese consumption, which is up
by 48 percent.
SABMiller has targeted this
growth by acquiring interests in the
emerging markets of Eastern Europe, South America, Africa, China
and India. Its buying spree has coincided with the globalization of
beer, with four dominant companies acquiring 50 percent of total
beer sales, up from just 23 percent
10 years ago.
Growth-orientated
companies
benefit from interests in emerging
markets, but not at the expense
of losing out on the world’s biggest market, the U.S. So in October
2007, SABMiller announced MillerCoors, a joint venture with Molson
Coors Brewing Company.
Cost savings have been key to
SABMiller’s successful acquisition
strategy. The MillerCoors venture
has delivered a total of $481-million in savings since 2008, and is
on track to achieve $750 million in
savings by 2012.

T a U.N. conference in Beijing in September,
trade minister Rob Davies said South Africa
would prioritize China and India for exports as the
two countries were now its biggest markets. He said
“sluggish growth” in the U.S. and the European
Union, South Africa’s traditional trading partners,
was a factor in shifting export priorities.
Two-way trade between China and South Africa
grew to $16.8 billion last year, according to South
Africa’s Department of Trade and Industry. At the
same time, South Africa’s exports to India reached
$700 million and imports totalled $280 million, in
favor of South Africa.
Zuma’s statements during his China visit reflect
this shift in trade. He said the country would look to
China for investment in infrastructure projects such
as transport, renewable energy and mining, as well
as in agriculture and car manufacturing.
China’s pace of investment has been slow so far,
but it has been strategic, paving the way for accelerated future investment.
In 2007 the Industrial and Commercial
Bank of China bought 20 percent of South
Africa’s Standard Bank for $5 billion –
China’s largest foreign investment to date.
China is currently in talks with South Africa’s government to build a $30 billion high-speed rail network between Durban and Johannesburg.
The growing relationship with China is likely to
both boost South Africa’s global trade and accelerate African development.
Since Deng Xiaoping began opening its economy
in 1979, China has lifted 400 million people out of
poverty with growth close to 10 percent for more
than 25 years. South Africa’s world-class financial
sector and deep experience in African markets make
it well-placed to lead a similar miracle in Africa.
John Battersby is U.K. country manager for the
International Marketing Council of South Africa.

Powering towards a green economy
CONTINUED FROM PAGE 1
South African communities to
invest in wind farms and generate electricity, new jobs and new
income.”
Another renewable energy
scheme is Eskom’s solar waterheating program, in which consumers who replace electric geysers with solar-powered ones are
given a substantial rebate. The
government has also launched
a massive drive to install lowenergy lighting in thousands of
buildings it owns, which will save
some $845 million in electricity

costs every year.
The state-owned Central Energy Fund’s newly built headquarters are emblematic of new
energy priorities. The four-storey building has sensors which
switch lights off when no-one is
in a room and dim them when
there is enough daylight. A magnetic motor-operated lift uses 80
percent less electricity than a hydraulic one. Two 250,000 gallon
solar heaters provide hot water.
In September the government
introduced an emissions tax on
new passenger cars and light
commercial vehicles. South Af-

rica is the first country in the
world to include the latter in
such a regime, which aims to
encourage individuals and businesses to buy smaller, more fuelefficient vehicles.
The government also plans to
develop a massive crude-oil refinery to produce quality petrol and
diesel to international standards
by 2015.
Nuclear technology will also be
added to the mix, as a key way
of “generating enough electricity
in a responsible and sustainable
fashion to support higher economic growth levels,” the De-

partment of Energy said.
Five to six new nuclear stations will be built over the next
few decades, fueled by South
Africa’s uranium reserves. Announcing the ambitious plan at
a recent power summit, energy
minister Dipuo Peters said a series of nuclear plants would be
more cost-effective than a single
large one.
The plants would be placed
near points of demand, reducing
reliance on comparatively inefficient cross-country power lines
that transmit electricity from distant coal fields.

» South Africa has more species of wild animals than
North and South America or Europe and Asia together.
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More than just a celluloid Mandela
LEFT: Morgan Freeman wears a
rugby jersey in his role as Nelson
Mandela in the Clint Eastwood
movie Invictus. BELOW: The great
man himself in a South African
rugby jersey.

BONGANI NKOSI

There is a special bond
between Hollywood actor
Morgan Freeman and
South African statesman
Nelson Mandela

Credits: Warner Brothers Pictures;
Nelson Mandela Foundation

M

organ Freeman
is Nelson Mandela.
Well, the Oscar-winning Hollywood star
played Mandela in Invictus, the
Clint Eastwood-directed drama
about the 1995 Rugby World
Cup and South Africa’s transition
from apartheid to nationhood,
earning another Academy nomination for his role.
But the relationship between
Mandela and Freeman goes deeper than that, with a friendship of
more than 10 years. The actor is
also doing important work for
the Nelson Mandela Foundation,
and has joined celebrities such
as Oprah Winfrey, Will Smith
and Michael Jackson in
developing a decided
crush on South Africa.
Invictus tells the
story of how Mandela used the opportunity of South
Africa’s
hosting
of rugby’s most
prestigious tournament to build
bridges between
the races. Newly
made president,
he deliberately sought to reconcile the previously powerful, conservative Afrikaner community
resentful of the new black government with a long-oppressed
black majority eager to overthrow symbols of the past – such
as rugby.

To mark Mandela Day 2010, Freeman joined a group of celebrities on
a six-day motorcycle road trip across
South Africa to raise awareness of the
day and help out in poorer communities, leaving Johannesburg on July 12
and arriving in Cape Town on Mandela’s birthday.
Wearing a corduroy jacket, aviator
sunglasses and peak cap, Freeman said
in Cape Town that he hoped Mandela
Day would help realise the former
president’s dream for a new and just
South Africa.
“We’re trying to head for a
world where there’s peace and
where we can teach our children about the integrity of this
vision,” Freeman said.
The celebrities all got their
hands dirty working on over a
Morgan Freeman is one of many celebrity over 48,000 in its first three days.
dozen development programs
Mandela and Freeman watched the movie
ambassadors of 46664, Nelson Mandela’s
along the route of their trip,
campaign to increase global awareness together. To get the mannerisms, accent and
including erecting a fence at
about HIV/Aids and to raise funds to fight bearing of the former president right, Freean HIV/Aids response center in
man visited Mandela many times before and
the pandemic in southern Africa.
Khayelitsha, a township outside
“Mandela has known Morgan Freeman for during filming. Later, the actor told CNN that
Cape Town.
many years and they have remained close,” Le Grange, Mandela’s wife Graça Machel, exFreeman worked as hard as
said Zelda le Grange, Mandela’s assistant. wife Winnie Madikizela-Mandela and Mandeanyone else. “We were overInvictus premiered in South Africa in De- la’s daughter Zindzi all told him his performwhelmed by his dedication and
cember 2009, attracting an audience of ance was “wonderful.”
commitment,” Le Grange said.
“He has deep appreciation for
Mandela’s commitment to social inmelancholy man, carrying the the U.N. in November 2009 to his stature show.”
Mandela Day urges people justice and that was the reason for his
loneliness of his long imprison- celebrate Mandela’s humanitaracross the world to dedicate at participation – and to help us promote
ment with him and estranged ian legacy.
“He has pledged ongoing least 67 minutes of their time the ethos of Mandela Day by leading
from much of his family.”
Since filming the movie in commitment to it,” Zelda le on July 18, Mandela’s birth- through example.”
South Africa in 2009, Freeman Grange, Mandela’s spokesper- day, to volunteer in community
Bongani Nkosi is a senior journalist
has developed an interest in the son and personal assistant said. work. The 67 minutes represent
annual Nelson Mandela Day, “That kind of commitment is the 67 years Mandela spent for MediaClubSouthAfrica.com, the
Brand South Africa media service.
declared an international day by something very few people of serving his country.

Friends for many years

A New York Times review describes Freeman’s performance
in Invictus as having “gravity,
grace and a crucial spark of mischief” with a clear understanding of the great man’s character: “Mr. Freeman and Mr.
Eastwood allow us glimpses of
a complicated and somewhat

What Else To Love? Our Daily Flights From Washington Dulles To South Africa And Beyond

The best airline to Africa.
As the proud national carrier of South Africa, we know Africa better than any
other airline. And because we’re African, we know what it means to indulge
our passengers with a true African experience - a choice of great African and
international cuisine, the finest in South African wines and our legendary African
hospitality. When your plans include Africa, make sure they include South
African Airways as your African odyssey will start from the moment you board.

Africa’s Most Awarded Airline • www.flysaa.com • 1-800-722-9675

4 | opinion

» South Africa is the top producer of the rare metal
platinum, with an almost 80 percent global market share.

Africa in the new world order
T
Kgalema Motlanthe

South Africa’s deputy
president looks at
Africa’s role in a world
undergoing an
economic sea change

he world is changing –
this is well known. What is
less well known is that Africa is changing as much as, if not
more than, the rest of the world.
Africa is the second-fastest
growing region after Asia, and
has been for roughly a decade.
The 21st century has seen profound changes in the balance of

the world economy, a dramatic
shift made evident during the
global financial crisis. In 2009 the
developed economies of Organization for Economic Cooperation
and Development (OECD) countries shrank by 3.3 percent. At the
same time, developing countries
grew by 1.2 percent. So in the
middle of the financial crisis, the

developing world grew 4.5 percent faster than OECD countries.
The world economy is more integrated than ever before, and
all markets are linked. Nonetheless, today the sources of growth
are multiple – it is no longer a
case of one or two locomotives
pulling the world economy forward. The OECD Development

Center estimates that, measured
in terms of real domestic buying
power, developing countries will
have a larger share of the world
economy than OECD countries
by 2012. By 2030, developing
countries will have 57 percent of
the world economy, and current
OECD members 43 percent.
The developing world made
up some 70 percent of world
growth measured in domestic
buying power in the last decade. Africa is now seen in a new

Mining
history to
find new
solutions

ANTON HARBER

Turning up the
South African
media volume

S

The CEO of the multinational AngloGold
Ashanti mining company on why South
Africa’s past is key to successfully doing
business here in the future

T

culean and sensitive pathway
for us to navigate.
Undoing the apartheid legacy is still a subject of debate.
The solution must be in repairing the damage in a way
that supports relatively strong
economic growth, so as to
eradicate widespread racially
based poverty, the ultimate
consequence of apartheid.
Growth strategies require
complex trade-offs and value
judgments.
The remarkable thing is
how South Africans have
gone about grappling with
these difficult questions. No
country debates its policy issues more passionately.

S

O, for example, when the
ruling party’s youth league
calls for the nationalisation
of mines, the response from
their seniors is cool, considered and rational, while also
conscious that sensible solutions to deep, racially based
economic inequalities are
needed.
Indeed, the mining industry itself is encouraged to
participate in these debates,
even though it is historically
seen as having colluded in
the apartheid system.
Much of 2010 has seen
rigorous engagement between the government, the
established mining sector,
organized labor and emerg-

The twin shaft headgears and plant of AngloGold Ashanti’s Tau Lekoa Gold Mine
on the Vaal River. PICTURE: AngloGold Ashanti
ing black mining businesses seeking better ways to
transform the industry while
recognizing their common
interest in its profitability
and growth.
That process is not complete, but there are signs that
a balance will be found, continuing the country’s happy
culture of constructive internal engagement developed
in the 20 years since political
parties were unbanned and
political prisoners such as
Nelson Mandela released.
The political support for the
mining industry is as good
as anything I have seen anywhere. Contrast, for example, the South African government’s decision to delay
a new mining royalty regime
because of the global finan-

cial crisis, with the punitive
tax laws passed by the Australian government. Similarly,
political support for mining
in the U.S. is more fragmented than in South Africa.

Y

ES, the government is
taking an increasingly
tough line on safety and the
environment. But that is their
job, and the industry has
work to do in these areas.
There have been one or
two worrying regulatory decisions on mineral rights, but
we are not unlike many jurisdictions where those with
the best lawyer benefit from
weaknesses in legislation.
The key is that we recognize
and correct our weaknesses
– this has been our history.
The nature of conversa-

tions between business and
trade unions is also refreshing. While unions sound
uncompromizing to the unfamiliar ear, the focus is invariably on finding solutions
to issues in which we have
common interests, such as
occupational safety.
Even wage negotiations,
while tough, are aimed at
finding mutually acceptable
solutions. These conversations are far more difficult in
“developed” jurisdictions.
South Africa is remarkable
in its ability to innovate from
within. It is the only country
to successfully stage three
major global sporting events
– the cricket, rugby and soccer world cups. To be so consistently successful points to
more than luck.

A joule of an energy-efficient car
S
outh Africa, which
builds BMWs and Mercedes Benzes for the
U.S. market, is in the thick
of the race to deliver a truly
practical – and stylish – electric car. Meet the Joule.
The battery-operated sixseater was designed by
South African Keith Helfet,
an internationally renowned
vehicle designer who, before
opening his own consultancy,
had a top position at Jaguar.
He was brought on board by
mechanical engineer Kobus
Meiring, CEO of the Joule’s
Cape Town-based manufacturer Optimal Energy.
Something of a legend in
engineering circles, Meiring
helped develop South Africa’s Rooivalk attack helicopter, and later project managed the Southern African

Large Telescope, which was
completed on budget and
on time.
The Joule debuted at the
Paris Motor Show in October
2008 and has since received
a facelift at the Milan-based
Zagato Total Design Centre.
The new-look Joule went on
show at the Geneva Motor
Show in March 2010.
It will comply fully with global safety standards, and Optimal is aiming for a five-star
rating from the Euro New Car
Assessment Programme.
The Joule has completed
the prototype phase, and will
soon go into volume production, using information obtained from the prototype.
But before the commercial
version hits the streets, further refinements and feedback from consumers and

Edited excerpt from a speech
presented at the Emerging
Markets Summit 2010.

MEDIA

MARK CUTIFANI

HESE ARE great days
to be a South Africabased multinational
company.
If nothing else, the 2010
Fifa World Cup shone a light
on our ability to host a successful, world-class sporting
event – and demonstrated
the achievements made in 16
years of democracy.
I have lived and worked out
of Johannesburg for the last
three years, after 30 years’
business experience across 25
countries and five continents.
This allows me to appreciate what those who haven’t
had the opportunity to work
in South Africa cannot, and
what some local business
leaders, preoccupied with
local problems, also find difficult to grasp.
Yes, South Africa has problems. With its history, how
could it be otherwise?
Most citizens are concerned
about crime, even though it
seems to be on the decrease.
But in my experience people
are even more concerned
about our future direction,
particularly opportunities for
their children.
A system built during apartheid for the support of a 10
percent minority will invariably struggle as it gears to provide for the majority, without
depriving the previously advantaged. This is both a her-

light. It came through the depths
of the economic crisis better
than many expected, growing
even faster than the average for
emerging and developing economies during the crisis. Africa
grew by 2.5 percent, on average,
in 2009. While a few of the bigger economies suffered setbacks,
most countries grew even faster.

The Joule has a battery range of around 185 miles, a
regenerative brake system and zero engine emission.
the media will be incorporated into a test fleet, which will
be hand-built, like the prototype, by Hi-Tech Automotive
in Port Elizabeth in the Eastern Cape province.

The Joule is expected to go
into full-scale production at
the end of 2013, to appear
on showroom floors in mid2014. The car’s South African
price will be somewhere be-

tween $32,300 and $39,000
in today’s terms, and export is
also on the cards.
The car is made of ecofriendly materials with a local content of at least 50
percent, and has an optional
roof-mounted solar panel.
Optimal maintains that
charging the Joule will not
place an extra strain on South
Africa’s
sometimes-fragile
national electricity grid. The
plan is for Joules to plug in
to charge at night, as local
power utility Eskom has sufficient extra capacity between
11 p.m. and 6 a.m.
With its battery range of
around 185 miles, regenerative brake system, fewer
moving parts and zero engine emission, the Joule is
set to change the way South
Africans drive.

ince 1990, South Africa has been a noisy
place.
After decades of censorship – imposed
silence over crucial areas of apartheid –
the lifting of restrictions on the media led to a cacophony of debate. For the first time in centuries,
everyone could be heard, and it was sometimes
deafening.
First there were effectively no media laws at all,
then the new constitution, adopted in 1996, explicitly protected freedom of speech and media,
excluding only propaganda for war, incitement to
violence and hate speech.
The new African National Congress (ANC) government had a positive policy to transform the
media and rid it of its apartheid inheritance, encourage diversity and give a media voice to previously excluded communities.
Newspapers went through a difficult time of
consolidation, with some going out of business,
but then there was a boom in tabloids, making
this one of the few countries where newspaper
sales went up in the early 21st century. Papers
like the Daily Sun created a huge new set of
newspaper readers, and gave voice to the working class, a voice which had been absent from
mainstream media.

I

NVESTIGATIVE journalism flourished, with exposés of every controversial aspect of South
African life: bad governance, wasteful spending, white collar crime and social conditions. If
the test of an effective watchdog media is that
crooks and scoundrels sleep restlessly, then the
South African newspapers passed with flying
colors. No one was spared – not even the national chief of police and the president’s personal
financial adviser, both of whom were sentenced
to prison after being exposed in the media.
But media is a contested political area. Democracy not only means freedom of the media, but
freedom to criticize, denounce and take issue
with the media.
Tough news coverage has brought accusations of unfairness, lack of balance and ethics
and invasions of personal dignity and privacy. In
a society with a long history of racial inequality,
issues of dignity are particularly sensitive. These
are not unique to South Africa, but they come
against the background of a tense transition to
democracy, a media often tainted by apartheid
history, the fragility of a new social compact and
a young government operating under difficult
circumstances.

T

HIS has led to intense debate about whether the media exercises enough responsibility
along with its rights, in particular, how to
balance freedom of speech against the right to
dignity. A new secrecy bill – intended to bring old
apartheid law in line with the new constitution –
is hotly contested amid accusations that it seeks
to cast the net of secrecy too widely. The bill is
currently being debated in parliament.
The ruling ANC has expressed its unhappiness
with the newspapers’ system of self-regulation
– an ombudsman and a press council – and proposes a statutory appeals tribunal, as recourse for
those aggrieved by their treatment in the hands
of journalists. They argue that editors have been
too reluctant to apologize and correct when they
get things wrong.
The tribunal suggestion has increased the volume more than ever, with a host of civil society
organizations, legal bodies, political parties, academics and institutions speaking out against it.
That this proposal can be so hotly debated is itself
a sign of a vigorous, open and healthily contested
democracy. Clearly, South Africans are not going
to give up any freedoms lightly. There is going to
be a lot of noise around the right to make noise.
Professor Anton Harber is director of the
journalism programme at the University of the
Witwatersrand in Johannesburg. He is a former
editor of the Mail & Guardian newspaper.
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» Using world-class technology and 99 percent digital, South Africa’s
telecommunications network is the most developed in Africa.

South Africa: Time to believe
SIMON BARBER

The forgiving philosophy of
“ubuntu” helps explain how
South Africa managed to
transcend its apartheid past and
create a unified democracy

I

t has been 20 years since Nelson
Mandela walked to freedom, 16
since the magical days of April 1994
when millions of South Africans cast
ballots for the first time to make him our
first truly representative president. The
world watched in trepidation, then in
wonder, as South Africa emerged from
its generations-long nightmare of racial
oppression as a new, united democracy.
This year, the world’s eyes were on
South Africa again as we hosted the
global Superbowl of soccer, the Fifa
World Cup. There was plenty of excitement on the field. Off the field, the
world saw a South Africa fulfilling the
promise of its rebirth.
What happened in 1994 was not a
miracle. Rather, it was a testament to the
character of South Africans and our way
of doing things. These transcend everything that has divided us and will carry
us through the challenges we still face.
South Africans are an independentminded lot. We acknowledge with gratitude the contributions and sacrifices of
our friends in helping us bring down
apartheid, but when the time came to
construct a new order on apartheid’s
ashes, we did it our own way. So many
of us had been denied control of our
destiny for so long that perhaps it was
only natural that we would be particularly protective of it once we’d won it
back. We also knew that, to be lasting,
our solutions had to come from within
so as to be owned by all.
That speaks to our innate pragmatism.
We come at things from fresh angles,
whether we’re looking for a political
compromise to bridge chasms centuries
in the making or we’re figuring out how
to build the largest radio telescope ever
conceived, the Square Kilometre Array.
It is gratifying to hear the American
scientists working with us on the SKA
project speak, in glowing terms, of “the
South Africa way.”

South Africans do difficult things well.
Getting state-of-the-art stadiums and
infrastructure ready for the World Cup
was no cakewalk. Our landscape may
be stunning but it has taken stamina,
imagination and skill to survive and
prosper in it.
Blessed we may be with extraordinary
mineral endowments but to mine gold
safely at depths where the rock is hot
to the touch requires multiple feats of
engineering.
Our past may still haunt us in some respects, but it was also a crucible. It did
not break us. It made us more resourceful and resilient. Today, we are among

the most stable societies anywhere.
An essential element of the South African way is an ethos we call “ubuntu”,
which holds that a person can only be
as happy or as whole as the community
of which he or she is a part.
The shorthand for ubuntu is “I am because we are.” It has a lot to do with
South Africans’ capacity to forgive. If
you had the chance to listen to President Jacob Zuma’s state of the nation
address in February, you would have
heard him speak generously of the
late President P.W. Botha, notorious for
some of the apartheid era’s fiercest repression. Thabo Mbeki, our president

world through the eyes of adversaries.
It helps us draw on the rich diversity of
our experience and tradition, philosophy and faiths, to find in concert lasting
answers to our shared dilemmas.
That was the basis of the so-called
miracle. That is why South Africa is an
essential partner in the search for solutions to the problems that now, more
than ever, bedevil all humanity. It’s time.
Time to believe.
Simon Barber is the Washington-based
U.S. country manager for the International Marketing Council, the custodian
of Brand South Africa.

How to fix Africa’s brand

Where real
estate is
a sound
investment

Miller Matola

T

S

OUTH AFRICA’S post-apartheid transformation and the growth of a new
middle class are fuelling demand for
affordable homes. For private equity fund
International Housing Solutions (IHS) and
its global investors, that means opportunity.
IHS’s South Africa Workforce Housing
Fund has raised some $250 million, with
early support from the U.S. Overseas Private Investment Corporation, to take equity stakes in developers and development
projects that are adding tens of thousands
of new homes and apartments to South
Africa’s housing stock.
Investors include Citigroup Global Markets along with a major North American
endowment and a pension fund. The Development Bank of Southern Africa is also
participating.
In its largest deal to date, IHS has invested
around $30 million in the conversion of 11
landmark buildings in downtown Johannesburg into 3,000 rental units.
This and similar IHS-funded projects are
making an important contribution to the
revival of Johannesburg’s central business
district. Other IHS-backed projects include
a 4,141-unit estate in Soweto’s Jabulani
district – the kind of development that is
making Soweto unrecognizable to anyone
whose mental picture of the township was
formed before the advent of democracy.
IHS’s Washington-based managing partner is Soula Proxenos. She maintains deep
ties with her home country and is happy
to be counted as a Global South African,
part of a growing network of South Af-

before Zuma, went so far as to say
that the perpetrators of apartheid were
themselves victims because in treating
others as less than human they lost their
own humanity. No loss is more grievous
and the loss is shared by all.
This informs the way we seek to
contribute to a safer, more prosperous, more sustainable world. Ubuntu
teaches us that we are all connected. It
teaches the importance of listening to
each other, of not casting each other as
demons, of not allowing ourselves to
be prisoners of history. It reinforces our
resolve to move beyond old categories
and ideological camps to try and see the

Newly built low-cost housing in Soweto – a place to call home.
rican émigrés committed to the country’s
success.
The housing in which IHS is investing is
targeted at salary earners who can afford
reasonable mortgage payments or rent but
battle to find reasonably priced accommodation in the current market. These, Proxenos said, are the “missing middle” and
many, she believes, are better off renting
rather than owning.
“Overall the demand for housing in the
affordable property sector is huge. But current access to finance is driving consumers
to rent rather than buy. For developers and
investors like IHS, the high demand plus
the relatively low default rate in rental payments make the provision of rental accommodation in the affordable housing market
an ideal product.”
Proxenos, who was managing director of
Fannie Mae’s International Housing Financial Services before joining IHS, said the
idea that homeownership is always the
best option is “clearly outdated,” putting
people into homes they cannot afford.
“It has proved a dangerous model in the
U.S., leading to the worldwide housing
crash which sparked the meltdown in financial markets.”

O CHANGE Africa’s brand, we
have to be honest with ourselves and face reality. If we are
not doing well, we have to fix what
is wrong. That is the task of our governments and we as citizens have to
hold them accountable. Unless the
reality improves, perceptions will not
change.
We must bring government, the
private sector and civil society together and make the most of their
synergy. Trading in global markets,
our big companies are visible internationally and contribute to how we
are perceived. Governments need to
support and learn from the private
sector and work in partnership with
national corporate champions to
market their countries.
Civil society must also be part of the
equation. It is our anchor. It is our ear
to the ground. It listens to the concerns of the people, who make up
the most valuable part of our brand.
Clearly we need to monitor and
measure more.
These were among the core insights that emerged from the Brand
Africa summit hosted last month by
the International Marketing Council
of South Africa, attended by 300 experts on country branding and African development from around the
world.
In spite of hosting a hugely successful World Cup, South Africa slipped
nine places in the World Economic
Forum’s global competitiveness index
this year. While this is largely due to
strides made by other countries, we
must continuously improve to stay
abreast or ahead of the pack. We
should not try to discredit methodologies or look for hidden agendas,
but face up to the underlying causes.
Blaming others or each other is not

the solution for Africa’s brand.
Simon Anholt, an authority on
country branding, said we must
produce “continuous dramatic evidence” that we deserve the reputations we seek. So we need to
demonstrate what we have done to
improve people’s lives. It is not good
enough to speak of intentions. We
need to show actual proof of delivery and achievement.

Miller Matola ... bearing fruit
For Brand South Africa, the open
and honest approach is bearing fruit.
Our participation in the World Economic Forum is an example of how
robust and direct engagement can
shift agendas and lift a country’s profile as a market.
The importance of leadership for
Africa’s brand was a common refrain
at the summit. Jay Naidoo (former
South African minister of telecommunications) said that the key ingredient had to be performance and ac-

countability. He’s right.
Economist, author and foreign aid
critic Dambisa Moyo was also right
when, in a harsh but widely echoed
critique of African leaders, she said:
“We don’t have a strategy, we let
others do it.” Anholt agreed that
the image of a country that receives
aid is not one of a country that has
the attributes to lure investors. He
was also critical of how governments
talk about their countries. “People
instinctively ignore propaganda because it has no relevance for them.”
African leaders need to focus on
how Africa can be more relevant in
a global economy and discourse. We
know Africa matters. We need to
work on making it relevant to us and
for others. That means we have to
listen more, engage more and build
more and better networking opportunities within Africa.
Africa is seen increasingly as the last
frontier of the global economy and
has moved closer to the centre of the
global investment radar. In terms of
consumers it represents the world’s
third largest market after China and
India. It is up to us unlock the African
miracle as China’s was unlocked 30
years ago.
This cannot be achieved in a vacuum. Removing the labels of famine,
disease and poverty from Africa requires the continent’s leaders to create an environment with the policies,
systems and processes that deliver on
the overall investment case.
Hellicy Ngambi of the University of
South Africa captured the African
continent’s immediate priority in improving our brand reputation: “We
need to stop rewarding mediocrity
and start defining, and then rewarding, excellence.”
Miller Matola the CEO of the International Marketing Council.
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» District 9, a space alien movie made in South Africa with a cast
of unknowns, opened as number-one film in the U.S. in 2009.

A winner in
the tough U.S.
wine market

What’s the question?

“I

W

hen ANDRÉ Shearer founded
Cape Classics in 1992, the U.S.
wine market was regarded as too
tough for South African exporters to crack.
Today, his company is the biggest U.S. importer of South African wines, representing
21 of the Cape’s finest estates.
Shearer gave the first U.S. tasting of South
African wines in 1991. Today he distributes
them to 49 states.
Over half a million cases of South African wine entered the U.S. in the first seven
months of this year, according to the U.S.
International Trade Commission. South Africa ranks eighth as source of U.S. red imports, and 10th as a source of whites.
And more than a third of South African
bottled wine in the U.S. bears the Cape
Classics seal.
Born and raised in South Africa, Shearer
showcases his country at wine-tasting dinners in top New York restaurants, where
guests blind-taste South African wines
against other global brands.
“Even if they prefer only three of the South
African wines out of five,” Shearer told
South Africa’s Financial Mail, “the message
is that a country couldn’t produce wines like
this if it didn’t have First World attributes.”
Shearer promotes South Africa’s wine industry in other ways. In January 2010, Stellenbosch student Arlene Mains became the
eighth recipient of Cape Classics’ Indaba
Scholarship, open to aspiring winemakers
from poorer communities.
Shearer’s quirky innovation is another reason for his success. In 2009, the company’s
Jam Jar Sweet Shiraz, a unique semi-sweet
red with a checkered screwcap inspired by
traditional jam jar lids, became an instant
hit across the U.S.
These initiatives, and an award-winning
portfolio, allow Cape Classics to help South
Africa emerge as a wine-producing nation
worth toasting.

Ninja, Yo-landi Vi$$er and DJ Hi-Tek are rap-rave band Die Antwoord – catchy,
scatological, hilarious, weird and, above all, zef. What is zef? Nobody knows.

f AUTHENTICITY is a
vampire threatening to
suck the fun out of pop music,
South African band Die Antwoord (‘The Answer’ in Afrikaans) is a fistful of garlic.”
That’s The New Yorker’s take
on South Africa’s latest music export. A rap outfit made
up of prison-tattooed Ninja,
blonde Yo-landi Vi$$er, and
silent DJ Hi-Tek, Die Antwoord
are catchy, scatological, hilarious, weird and, above all, zef.
What is zef? Nobody knows.
Calling themselves a “fresh,
futuristik rap-rave crew from

the dark depths of Africa,”
the band’s act is an amalgam
of Afrikaner working class and
Cape Flats gangster culture,
held together by the whimsically absurd satire of performance artist Watkin Tudor Jones
– Ninja when he’s at home.
Die Antwoord burst out of
those dark depths in early
2010 when their videos went
wildly viral on YouTube – Enter
the Ninja has had 7.5-million
views. They have since toured
the US and Europe, and recently signed to the Londonbased Polydor record label.

My normal, mixed-up country
JANN TURNER

The director of White
Wedding on the country
that inspired the movie

A

re there lions in the
streets? Do you live in
a mud hut? How come
you ain’t ... ?
As a South African, I get the
strangest questions from Americans. Their impression of Africa
ranges from the lions-snakes-loincloths version all the way to the
guns-Aids-ghettos version. Often
they are wildly off the mark, although, since we hosted the World
Cup soccer tournament, they do
know that we have stadiums, TV
and vuvuzelas.
What they don’t know is that
we have it all! Wild animals and
guns, Aids and ghettos are here,
but we also have highways, high
schools, high-tech, high-life and
high hopes. We’re on Twitter and
Facebook and all the other social networks. Charlize Theron
is one of us. So is Elon Musk,
the PayPal founder and Dave
Matthews of the band.
Our country is hauntingly
beautiful – beaches, mountains, deserts, forests, cities,
jungles. It’s the size of California and Texas combined and
50 million of us live here, of all
colors, speaking 11 different
languages. Since Nelson Mandela led us out of our painful
past, we’re all working hard to
get along and make our country a success.
Take
Beyonce,
Denzel,
Obama and Oprah. Throw
in LeBron and Tiger. Sprinkle
with Bill Gates, Al Sharpton,
Pat Buchanan, Spike Lee and
Paris Hilton. Make most of
them poor, but some rich.
Given them each a different
language. Now tell them to
sort out the U.S., quickly and
peacefully. Get the idea? We
live in a crazy, mixed-up, fun
loving, rich-and-poor, up-anddown place, and we are immensely proud of it.
The point I’m trying to

make is that South Africa is
fast becoming just a normal,
crazy, mixed-up country. So
we – that’s my two partners,
Kenneth Nkosi and Rapulana
Seiphemo and me – want to
tell stories that are fun, real
and normal.
White Wedding came about
from a road trip the three of
us took across the country –
two black dudes and white
girl and all the bizarre, funny,
typically South African things
that we encountered.
It was on that long drive that
we made up the story about
Kenneth (Elvis, the groom)
and Rapulana (Tumi, the best
man) trying to get from Johannesburg to Cape Town
to Elvis’s wedding. Things go
wrong – but not in the way
you might expect. George
(the goat), played by Bella (the
goat) isn’t a guest at the wedding – he’s the lunch – a gift
from Grandma. Befriended by

ABOVE: Get me to the church on time. A still from
South Africa’s hit movie White Wedding.
LEFT: Writer, director and producer Jann Turner

Rose (the heartbroken British
hitch-hiker), George sits in the
back seat of the car with Elvis,
while Tumi and Rose flirt in the
front. Tony, the ex-boyfriend
of Ayanda (the bride), pays
for her wedding dress. Elvis
hasn’t made the transfer from
the bank, because he’s lost in
the mountains, and there’s no
phone signal.
We ended up with a funny,

romantic, feel-good road
movie, reminiscent of Sideways and Little Miss Sunshine.
We shot the film in 18 days,
for a budget of less than $1
million. And South Africans
loved it. When did you last see
a film in which you laugh at
different scenes to the person
next to you – and you don’t
understand the jokes you are
missing? Or when, at the climax, people stand and dance
to the soundtrack, shouting in
excitement?
We sent Nelson Mandela
a copy for his 91st birthday
and he loved it. Mandela is
a Xhosa, like Grandma and
the beautiful Ayanda, but
he wouldn’t mind the gentle
fun that is poked at their laidback, stubborn stereotype.

The film gives everyone a bit
of a rev.
But you don’t need to be
South African to enjoy it. It’s a
universal story about love and
prejudice. It’s warm, charming, and reminds us that our
similarities are greater than
our differences. President
Obama, you should see it!
So ... I’m not black. I live in
the suburbs, and the lions I
hear at night are in the Joburg
zoo. But I am South African,
and I think Americans are going to like our movie. If you do
see it, don’t be afraid to laugh
aloud, whistle, dance, cry and
applaud during the show. And
tell your friends.
That’s how we do it.
White Wedding opens in
Washington in October.

Bring on the braai
N

We Put Our Soul Into It
www.southafrica.info

obel PEACE Prize-winning
Archbishop Desmond Tutu
loves it, and urges all South Africans to do it on September’s Heritage
Day holiday. It unites South Africans
of all colours and classes, and its rich,
smoky smell floats over towns and
villages across the country every long
and lazy Sunday.
It’s the braai, what the rest of the
English-speaking world calls a barbeque. But instead of sad little hamburger patties over damp coals, the
South African braai is a sumptuous
day-long orgy of cooking and eating,
with huge hunks of beef, marinated
kebabs, chicken pieces and traditional
sausage roasted over the flames, accompanied by a thick corn porridge
known as pap, slathered with sauces
and accompanied by a range of salads, all made and washed down with
lots and lots of local beer.
It’s started a movement called Braai

4 Heritage, of which Tutu is a vocal
patron. This year a certain Jan Braai,
head of Braai 4 Heritage, set the
Guinness World Record for the longest braai. After 28 hours and 30 minutes, the world record was in South
Africa, he said, “where it belongs.”
Central to the braai is boerewors,
or farmer’s sausage: long, thick coils
of richly spiced meat that brings joy
to the hearts of South Africans the
world over, even as it terrifies their
arteries.
Here’s how to make it.
Wash 3.5 ounces large pork intestinal casings under cold tap, then soak
in bowl of water with 2 T lemon juice.
Mince or chop very fine 3.5 pounds
topside beef, 1 pound each of lamb
meat and sheep’s tail fat, and 5 ounces pork back fat. Combine.
Toast 2.5 T whole coriander seed in
dry pan until aromatic, then grind in
pestle and mortar, and sift. Mix with 1

Nobel Peace Prize winner Archbishop Desmond Tutu gets a serving of
South Africa’s favorite type of meal at a Braai 4 Heritage event.
T each ground pepper and salt, and 1
t each grated nutmeg and powdered
cloves. Sprinkle over meat, add 5 T
brown vinegar, and mix all together
with a light touch – the key is not to
squash the meat.
Assemble a hand-cranked meat
grinder, without the grinding or cutting plate.

Pull the mouth of each pork casing
as far over and up the output end as
possible. Get someone to feed the
meat into the mincer while you guide
the growing sausage with your hands.
Don’t overfill, avoid air pockets and,
when the casing is full, tie a knot in
each end. Braai over hot coals under
a sunny sky.

